
No advertising of breast-milk
substitutes and other products

covered by the Code to the
public

CODE COMPLIANT:
REMAIN VIGILANT

AREA FOR
IMPROVEMENT:

EDUCATION NEEDED

MAJOR CODE
VIOLATION: ACTION
PLAN IS ESSENTIAL

International Code of Marketing of Breast-milk Substitutes (WHO Code) and the Baby-Friendly Initiative 

WHO 
Code Content

The goal of the WHO Code and subsequent relevant World Health Assembly (WHA) Resolutions 
is to reduce the influence of commercial pressure on infant feeding decisions. 

No donations of breast-milk
substitutes and feeding

supplies to facilities

No free samples to
mothers/parents

No promotion in the
health services

No company personnel to
advise mothers/parents

No gifts or samples to
health workers

Specific brands of
pumps, bottles, or

teats are occasionally
promoted

Formula or other
products are openly

displayed, distributed, or
provided for families to

take home

Families are not provided
with product samples or
coupons. Equipment is

recommended and used only
in specific circumstances on

an individual basis

Company
representatives

interact with
mothers/parents at

their request

Health workers and
students do not
facilitate contact

between clients and
company

representatives

Company representatives
have access to staff,
clients/patients, or

identifiable information.
The facility accepts

incentives promoting
specific brands/products

All information is
scientific, factual, and

free from company
branding

Company logos are
visible on donated

equipment. Magazines
in waiting areas contain
advertising that violates

the Code

Written or audio-visual
materials (e.g., posters,

advertisements,
instructional content)

are visible or distributed
to the public

The facility purchases
all formula and related

infant feeding
products

Companies donate
unrelated products

(e.g., adult nutritional
products, vaccines)

Discharge packages or
gift bags given to families

contain products,
samples, or coupons for

items covered by the
Code

Designated staff (e.g.,
dietitian, clinical educator)
receive scientific, factual
product information and

share it with staff

Product materials or
samples are present

in partner
organizations

Staff or students accept
meals, seminars,
promotions, gifts,

funding, or equipment
from companies

Health workers and
students decline all

incentives from
companies covered by

the Code

Hospital foundation
accepts donations from
Code-related industries

without conditions

Health workers or
students accept
incentives from

companies covered by
the Code
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