
Social media & influencer marketing 
Misleading promotion of infant
formula, bottles, and teats
Marketing that undermines
breastfeeding

marketing challenges

The Code in

Canada

Status

health authority role

Ethical marketing

Protecting families, supporting breastfeeding, and
ensuring ethical marketing of infant formula, bottles,

and teats.

Signed the WHO Code
Not fully legislated
Implementation relies largely on
voluntary adoption

Implement the Baby-Friendly Initiative
Provide evidence-based feeding guidance
No gifts or incentives from companies that
manufacture or market products covered by
the Code
No acceptance of free or subsidized
formula, bottles, or teats

Supports informed decision-making
Protects breastfeeding families
Ensures unbiased healthcare
support 

Voluntary compliance helps, but stronger
national regulations are needed to fully

uphold the WHO Code in Canada.
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