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Na�onal Breas�eeding Week Theme 

The World Alliance for Breas�eeding Ac�on (WABA) is a global network that protects, promotes 
and supports breas�eeding worldwide.  Each year WABA selects a theme for World 
Breas�eeding Week and the 2023 theme is ENABLING BREASTFEEDING: Making a difference for 
working parents. 

The Breas�eeding Commitee for Canada Na�onal Breas�eeding Week Workgroup adapted the 
WABA theme to beter fit the Canadian context.  Canada is fortunate to have a maternity and 
parental leave policy that is more generous in terms of duration, flexibility, and paid benefits 
than many other countries. Our benefits are designed to assist people who are away from work 
because of pregnancy or having a recent birth and also those who are away from work to care 
for a newborn or newly adopted child.  In our country, however, there is still a lot of work that 
can be done to protect, promote and support breastfeeding families! 

The Public Health Agency of Canada (PHAC) has published Canada’s Breastfeeding Progress 
Report 2022.  This report shows us that just over 91% of mothers initiate breastfeeding but 1 in 
7 stop before baby reaches one month of age.  By working together, we can help families that 
ini�ate breas�eeding overcome any challenges that prevent them from mee�ng their 
breas�eeding goals! 

The World Health Assembly (WHA) has set a global target to increase the rate of exclusive 
breas�eeding at six months of age to at least 50% by 2025.  Canada’s Breas�eeding Progress 
Report 2022 shows us that only 34.5% of babies in Canada achieve this goal.  Reasons reported 
by families include the perception of not having enough breastmilk, difficulty with 
breastfeeding, and inconvenience or fatigue related to breastfeeding.  Only by working 
together can we help more families in Canada exclusively breastfeed for the first six months of 
life! 

The theme for this year’s National Breastfeeding Week Toolkit is Enabling Breastfeeding: 
Working together to make a difference!   We encourage you to explore the toolkit and see 
what you, your workplace, and your community can do to protect, promote and support 
breas�eeding. 

Happy Na�onal Breas�eeding Week 2023! 

https://waba.org.my/wbw/
https://waba.org.my/wbw/
https://health-infobase.canada.ca/src/data/breastfeeding/PHAC%20-%20Breastfeeding%20Report%202022.pdf
https://health-infobase.canada.ca/src/data/breastfeeding/PHAC%20-%20Breastfeeding%20Report%202022.pdf
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Media Releases 

Media releases provide a great way to spread the word about breas�eeding.  
Use various types of media to help bring your message to different audiences. 
Take your core message and tailor it to connect with the intended audience in 
a meaningful way.  Effec�ve communica�on using various types of media can 
expand your reach. 

Mainstream Media 

Print materials such as posters or billboards, newspaper ar�cles, and interviews for television 
and radio shows are useful in increasing awareness and encouraging conversa�ons about 
breas�eeding. 

Here are some Ideas you might wish to try: 

• Billboard at a busy intersec�on showing a baby breas�eeding
• Poster at a bus shelter highligh�ng how to get help with breas�eeding
• Tray mat with breas�eeding messaging at the local hospital
• Universal or interna�onal breas�eeding symbol in a restaurant or other public place to

indicate a welcoming atmosphere for breas�eeding
• Ar�cle in a community newsleter about a breas�eeding event during na�onal

breas�eeding week
• Interview with a local radio sta�on about na�onal breas�eeding week and ways that

communi�es can help Canada reach the global target of 50% babies being exclusively
breas�ed un�l 6 months of age

• Interview with local television sta�on about the healthcare cost savings if more babies
were breas�ed

Social Media 

Internet based communica�ons including Facebook, YouTube, Instagram, Twiter 
and LinkedIn reach a broad audience.  Different social media pla�orms have 
different target audiences although there is some overlap where the same user is 
on more than one pla�orm.  Adapt your key messages to the audience that you 
are targe�ng.  Example: although the core content could be the same, messaging 
to the general public would differ from messaging to a professional audience.  
Keep your content clear and straigh�orward.  Use interesting visuals: photos, 
videos, infographics etc.  Monitor the number of shares, likes, reac�ons, follows 

https://universalbreastfeedingsymbol.com/
https://en.wikipedia.org/wiki/International_breastfeeding_symbol
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and comments and use the informa�on to guide future posts. Some platforms, like Facebook, 

have built-in analytics tools so you can see how your posts perform.  
Here are some Ideas you might wish to try: 

• During na�onal breas�eeding week create a series of breas�eeding related social media 
cards.  Each day post a different card.   Ask your audience a ques�on related to the topic 
to improve engagement.  Respond to comments on the posts. 

• If your workplace or community is holding an event for na�onal breas�eeding week 
create a social media card announcing the event.  You could record a live video of the 
event and post it during the event.  Once the event is over you could create a social 
media card in follow-up to the event.  Example: a breas�eeding latch on/breas�eeding 
challenge to celebrate na�onal breas�eeding week. 

• Watch the social media pla�orms of the Breas�eeding commitee for Canada and repost 
on your social media pla�orms. 
 

Sample Key Messages for Media        

• Breastfeeding has positive health outcomes for infants and children, 
the breastfeeding parent, and communities. 

• WHO-UNICEF and Health Canada recommend exclusive breastfeeding 
for the first 6 months of life and continued breastfeeding, with the 
addition of appropriate complementary foods, up to age 2 years and 
beyond. 

• Canada’s Breastfeeding Progress Report 2022 shows us that 9 in 10 mothers in Canada 
initiate breastfeeding.  The largest decline in breastfeeding happens in the first month 
after birth (1 in 7 mothers or 15.1%).   

• Prenatal education, hospital practices, accessibility to help following hospital discharge, 
and practices that protect, promote and support breastfeeding in the community make 
a difference in the continuation of breastfeeding. 

• The World Health Organization and UNICEF international target is to reach 50% 
exclusive breastfeeding at 6 months by 2025 and 70% by 2030.  In Canada only 34.5% of 
babies are exclusively breastfed for the first 6 months of life.   

• Globally about 44% of infants 0–6 months old are exclusively breastfed.  Why is Canada 
lagging behind the rest of the world?  

• Babies born at a Baby-Friendly Initiative (BFI) designated hospital are more likely to 
breastfeed exclusively.    

• The more of the 10 Steps to Successful Breastfeeding a facility can achieve the greater 
the impact.  

• Breas�eeding results in lower healthcare costs. Example: A recent study explored the 
costs of subop�mal breas�eeding rates to the Ontario healthcare system and the 
healthcare savings if exclusive breas�eeding rates were increased.  About 73 million 
dollars US would be saved if Ontario improved the exclusive breas�eeding rate at 6 
months to 65%. 

https://health-infobase.canada.ca/src/data/breastfeeding/PHAC%20-%20Breastfeeding%20Report%202022.pdf
https://www.who.int/publications/i/item/WHO-NMH-NHD-19.22
https://www.who.int/news-room/fact-sheets/detail/infant-and-young-child-feeding
https://academic.oup.com/pch/article/17/6/317/2638898?login=false
https://academic.oup.com/pch/article/17/6/317/2638898?login=false
https://www.who.int/publications/i/item/9789241513807
https://www.who.int/publications/i/item/9789241513807
https://www.youtube.com/watch?v=u3fPz5NTIGI
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Suggested Hashtags 

#NationalBreastfeedingWeek #Breastfeeding #BFI 
#NBW2023 #SupportBreastfeeding #TenSteps 
#WorkingTogether #InfantFeeding #BestPractice 
#EnablingBreastfeeding #HealthDollarSavings #ImprovedMaternityCare 
#MakingADifference #BreastfeedingTargets 

Note: it is generally recommended to have 3-5 hashtags per post and to rotate the hashtags 
you use. 

Social Media Linking 

Breastfeeding Committee for Canada (BCC) social media 
platforms are Facebook, Twitter, Instagram and LinkedIn 

Please like and share the BCC posts! 

We also welcome pictures of your Na�onal Breas�eeding Week ac�vi�es.  Share them with us 
on the social media pla�orms that your use! 
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Tips for Media Interviews 

Preparing for the Interview     

• If possible, research the person who will be conduc�ng the interview and
learn the types of ques�ons they ask, their style etc.

• Try to connect with the person who will be interviewing you prior to the
interview and discuss their goals for the interview, ques�ons they will be
asking you, and informa�on that you want to convey.  Whenever possible,
provide a writen summary of the key points prior to the interview.  This helps to provide
perspec�ve.  Check with the interviewer to see if they are recep�ve to ques�ons you
have prepared.  This can be a �mesaver for them and familiarizes them with the topic
and key points that will be made during the interview.

• Make a list of the points you want to make during the interview.  Include factual
informa�on that you may have trouble remembering during the interview. Examples:
global breas�eeding targets, Canada’s breas�eeding rates etc.  Avoid having too many
details in your notes as you don’t want to sound scripted.

• Review your list of points and jot down a few key messages.  It is okay to repeat key
messages during the interview because some people may not have heard the first part
of the interview.  O�en key messages can be ar�culated using different words.

• Think of stories or anecdotes that illustrate a few of your points and give examples.  This
helps the public relate to what you are saying.

• An�cipate ques�ons the interviewer might ask and have responses ready.
• Rehearse with a colleague.  Have them ask you a few ques�ons that sidestep your key

points and answer in a way that bridges from the ques�on back to the point you want to
make.

• Prepare a summary sentence for the end of the interview.  Example: I am hopeful that
we can all work together and bring Canada’s breastfeeding rates closer to the
international targets”.

During the Interview 

• If you are doing the interview from home or your
workplace, provide the quietest environment possible.
Background noise can be a huge distractor.

• Have a glass of water nearby.  A sip of water can help if
your mouth feels dry or you feel like you are going to
cough.

• Speak in a clear and concise manner using language that the public will understand.
Avoid jargon and acronyms. Don’t ramble.

• Be enthusias�c about the topic and keep the tone conversa�onal.
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• If the interviewer asks a ques�on that you don’t wish to answer, reframe the ques�on to
share informa�on that you want the audience to have.  Example: “I think I can best
answer that by first explaining that…”

• If the interviewer asks a ques�on and you don’t know the correct answer say something
like, “I will need to get back to you about that” or “I am not the right person to answer
that ques�on”.

• Don’t allow the interviewer to draw you too far off on tangents.  Respond with a brief
answer and then return to your key messages.

• Never say anything during an interview that you wouldn’t want to hear publicly or see
published.  Even if you think the interview has not yet started or has ended, your
comments could s�ll be recorded.

Follow-up A�er the Interview 

• Thank the interviewer for their �me and interest in the topic.
• You can offer to review the interview before it is made public but usually this does not

happen.
• Check out the actual interview.  if you see an error or are misquoted, try to get the

mistake corrected as soon as possible if it is something significant.
• Your confidence and skill with interviews can grow with experience.  Few interviews go

exactly as planned.   Learn from your successes and grow from the things you wish you
had handled differently.
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Ac�vi�es for Health Care Providers 

Involving health care providers in Na�onal Breas�eeding Week ac�vi�es is an excellent way to 
increase awareness about breas�eeding and the need for everyone to work together to protect, 
promote and support breas�eeding and informed infant feeding decisions. 

Here are some ideas to get started: 

• Create a Na�onal Breas�eeding Week display for your workplace.
• Post a daily message at your workplace related to the protec�on, promo�on and

support of breas�eeding.
• Make a special treat such as cupcakes or cookies with a breas�eeding related theme.
• Hold a contest at your workplace where staff can complete an ac�vity, submit their

response, and correct responses are eligible to win a prize.  Some prepared ac�vi�es can
be found at the end of this sec�on of the toolkit.

• Encourage staff to do a random act of kindness related to breas�eeding and the team
that has the most random acts by the end of the week wins a prize. Examples: Prepare a
healthy snack for a breas�eeding neighbour, acknowledge a public facility that has
posted a sign indica�ng that breas�eeding is welcome, do a breas�eeding walk/run and
donate the proceeds to a shelter for pregnant and paren�ng youth.

• Explore the factors at your workplace that support employees returning to work and
con�nuing to breas�eed.  Launch an open discussion with your manager/supervisor if
you iden�fy any hindrances that could be reduced or eliminated.
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NBW 2023 Crossword Puzzle 

Across 
4. Where mother and baby should be
7. One sign of milk transfer
8. Method of feeding a supplement

10. All decisions should be made this way
11. Where baby should be at birth
12. Number of Steps to Successful

Breastfeeding
13. Knowledge, attitude and skills
14. Sign baby is hungry
15. Infant pain management technique

Down 
1. Removal of milk from the breast
2. Topic in international protocol for

prenatal discussions
3. One reason to collect breastfeeding

surveillance information
5. When baby receives nothing but human

milk
6. First milk
8. Reason free samples of formula shouldn't

be given
9. A special component of breastmilk
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NBW 2023 Crossword Answer Sheet 
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NBW 2023 Word Search 

 Enabling Breas�eeding: Working Together to Make a Difference 

C O N T B H R E R K B A K R L E K T E E 
L O O S R E B A S T A L I O R M A O X D 
O R D E E A P R C R I T H A O P R G T U 
L A T E C L O K E E S N C M P O E E R C 
R J L O K T D Y P S U P P O R T Y L U A 
D T M N L H E C P O K Z Y P B A B A M T 
E N O G A M X I A U P E E M O T H M E E 
E C T O G E T H E R M O Y O B L K I L A 
F E H A Y O C R E C Z B R T D U I L Y R 
M R E T P R D T Y E M P O W E R I C L U 
Y A R R A I A H A S K F Y T E T R L Y E 
B P A E Y R X T M L U D T E F X D C W E 
A E R M B U H O I N M N I S T R Z O E X 
B F I E S T C M R O E K U M S K E L R P 
O P L T O A T B M R D E N E A L R O J R 
H E B M A S A K A T R N I R E I E S R E 
C O C D A I L P D B H E T E R T T T E S 
R E S E A R C H N J G A N T B N O R S S 
X O R T R A K I S O P F O E L O T U E O 
M B A K L I M T T I M A C D X C A M A T 

Empower 
Baby 
Resources 
Breastfeed 
Parent 
Express 
Celebrate 

Care 
Health 
Policy 
Continuity 
Mother 
Colostrum 
Research 

Support 
Educate 
Together 
Code 
Breastmilk 
Latch 
BFI 
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Answer Sheet 

Enabling Breas�eeding: Working Together to Make a Difference 

C O N T B H R E R K B A K R L E K T E E 
L O O S R E B A S T A L I O R M A O X D 
O R D E E A P R C R I T H A O P R G T U 
L A T E C L O K E E S N C M P O E E R C 
R J L O K T D Y P S U P P O R T Y L U A 
D T M N L H E C P O K Z Y P B A B A M T 
E N O G A M X I A U P E E M O T H M E E 
E C T O G E T H E R M O Y O B L K I L A 
F E H A Y O C R E C Z B R T D U I L Y R 
M R E T P R D T Y E M P O W E R I C L U 
Y A R R A I A H A S K F Y T E T R L Y E 
B P A E Y R X T M L U D T E F X D C W E 
A E R M B U H O I N M N I S T R Z O E X 
B F I E S T C M R O E K U M S K E L R P 
O P L T O A T B M R D E N E A L R O J R 
H E B M A S A K A T R N I R E I E S R E 
C O C D A I L P D B H E T E R T T T E S 
R E S E A R C H N J G A N T B N O R S S 
X O R T R A K I S O P F O E L O T U E O 
M B A K L I M T T I M A C D X C A M A T 
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Parent Involvement 

Parents involvement in Na�onal Breas�eeding Week ac�vi�es also make a difference in the 
protec�on, promo�on and support for breas�eeding. 

Here are some ideas: 

• Check for any na�onal breas�eeding week ac�vi�es in your community.  If there is a
latch on event, consider par�cipa�ng or suppor�ng the celebra�on.  Register the latch
on with Quintessence Founda�on.

• If you know a person who is breas�eeding, consider doing a random act of kindness
such as providing some healthy snacks or a meal, running an errand, childminding a
sibling while parent spends �me with baby, or bringing the breas�eeding parent a
special treat such as flowers from your garden.

• Teach your children or grandchildren that babies breas�eed.  Some libraries have
children’s books that talk about babies, breas�eeding and other aspects of caring for a
baby.

• Does your workplace support employees returning to work and con�nuing to
breas�eed?  Talk to your employer about a workplace policy that supports
breas�eeding.

• Advocate for breas�eeding in your community by encouraging restaurants, arenas and
other public places to post the Universal or Interna�onal breas�eeding symbol to show
they welcome breas�eeding on their premises.

https://www.babyfriendly.ca/invitation-join-breastfeeding-challenge
https://universalbreastfeedingsymbol.com/
https://en.wikipedia.org/wiki/International_breastfeeding_symbol
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A Parent’s Guide to the Baby-Friendly Ini�a�ve 

What is the Baby-Friendly Ini�a�ve (BFI)? 

The Baby-Friendly Ini�a�ve is a worldwide programme that was launched by the World Health 
Organiza�on (WHO) and the United Na�ons Children's Fund (UNICEF) in 1991. The BFI provides 
evidence-based standards of care for healthcare facili�es that provide services to prenatal, 
birthing, and postpartum families around infant feeding. Hospitals, birthing centres and 
community health services such as public health units that adhere to the standards of care can 
receive Baby-Friendly Ini�a�ve designa�on following external assessment. 

What are the Ten Steps to Successful Breas�eeding? 

The Ten Steps to Success Breas�eeding provide the framework for the standards of care of the 
Baby-Friendly Ini�a�ve. They are updated periodically to reflect current evidence and best 
prac�ce. 

Does the Baby-Friendly Ini�a�ve provide standards of care for families that feed 
infant formula? 

Yes, many of the steps have standards of care for families that feed infant formula. 

Where can I find a list of BFI designated facili�es in Canada? 

The Breas�eeding Commitee for Canada has a list of BFI designated facili�es in Canada on their 
website: English and French. 

https://breastfeedingcanada.ca/wp-content/uploads/2023/04/Designated-Facilities-in-Canada-2023-march-31-1.pdf
https://breastfeedingcanada.ca/wp-content/uploads/2023/04/Designated-Facilities-in-Canada-2023-march-31-FR-1.pdf


BCC NBW Toolkit 2023 
20 

A Parent’s Guide to Infant Feeding 

There is a lot of informa�on about infant feeding available to families. Some�mes it can be 
difficult to figure out what informa�on is correct.  Here are some �ps to help! 

Not all informa�on that you hear or see in print is accurate and factual.  
The decisions that you make about infant feeding should be based on 
credible sources of informa�on.  Consider possible mo�ves for the 
informa�on. Look for sponsors that could benefit if the informa�on is 
followed by the public.  Example: A company that is wan�ng to sell 
something o�en has informa�on but the informa�on can be biased to 
try to sway people to buy the company’s products.  

Try to verify the source of the informa�on.  Informa�on from recognized organiza�ons, 
universi�es, and health care providers has a greater likelihood of being accurate than 
informa�on found on commercial sites, sites that try to create controversy, or sites where a 
celebrity is promo�ng a product or cause. 

Check the evidence that supports the informa�on.  Informa�on that is confirmed by a number 
of experts on the topic is likely informa�on that you can trust.  Also, check to see when the 
informa�on was last updated.  Informa�on that has not been updated or verified for many 
years might no longer be accurate even if it was accurate in the past. 
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What do health experts say about infant feeding? 

The World Health Organiza�on, UNICEF, and Health Canada recommend that 
babies be exclusively breas�ed for 6 months and con�nue to breas�eed, with 
the addi�onal of appropriate complementary foods, up to age 2 years and 
beyond. 

Are there any medical reasons not to breas�eed? 

There are a few medical condi�ons and treatments where breas�eeding isn’t 
recommended. A list of condi�ons can be found on the website of the 
Breas�eeding Commitee for Canada. 

How different is infant formula compared to breastmilk? 

Breastmilk is uniquely created to meet the needs of human babies. 
It contains the right amount of the right ingredients and the 
ingredients are easily absorbed by baby’s body.  It provides excellent 
nutri�on as well as immune protec�on. The composi�on of 
breastmilk changes during every feeding, from feeding to feeding, 
and over �me as baby grows.   

Commercial infant formula can provide baby with adequate 
nutri�on so that baby can grow and develop.  The ingredients in infant formula can be seen on 
the packaging. The protein in infant formula usually comes from cow’s milk or soy.  
Manufacturers some�mes add ingredients such as nucleo�des, prebio�cs and probio�cs to try 
to make infant formula more like human milk. Breastmilk, however, has many components that 
are not found in commercial infant formula and cannot be replicated in a laboratory.  All Infant 
formula has an expiry date and should not be used once expired.  Infant formula is also subject 
to product alerts and recalls. 

How different is one brand of infant formula from another brand? 

All commercial infant formulas in Canada are subject to specific mandatory 
nutrient requirements set by Health Canada.  Commercial infant formulas are 
available in powder, liquid concentrate, and ready-to feed.  The nutrients, 
however, remain the same. Some infant formulas have addi�onal ingredients 
but research findings about advantages of these addi�ves are inconclusive. 

https://www.canada.ca/en/public-health/services/health-promotion/childhood-adolescence/stages-childhood/infancy-birth-two-years/breastfeeding-infant-nutrition.html
https://breastfeedingcanada.ca/wp-content/uploads/2021/04/Medical-Indications-for-Supplementation-April-14.pdf
https://inspection.canada.ca/food-labels/labelling/industry/infant-foods-infant-formula-and-human-milk/eng/1627585195109/1627664041736#a3_1
https://inspection.canada.ca/food-labels/labelling/industry/infant-foods-infant-formula-and-human-milk/eng/1627585195109/1627664041736#a3_1
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Is it beter to get donor human milk to supplement my baby than to supplement 
with infant formula? 

Research shows that pasteurized donor human milk improves infant health 
outcomes compared to infant formula.  Pasteurized donor human milk is 
available from human milk banks for babies who are premature and/or sick 
and vulnerable.  The Human Milk Banking Associa�on of North America 
(HMBANA) sets interna�onal guidelines for pasteurized donor human milk 
and accredits nonprofit milk banks in Canada and the United States. Canada 
currently has 4 human milk banks located in Vancouver, Calgary, Toronto and 
Montreal.   

Health Canada cau�ons against feeding donor human milk from private sources, milk sharing 
programs, or the internet.  Human milk from these sources could be unsafe and cause health 
issues for the baby receiving the donated milk.  Inadequate health screening of the person 
dona�ng the milk, processing the milk in an unsafe manner, and incorrect storage of the milk 
can cause harm to the baby.  You can learn more on Health Canada’s website. 

Where can I learn about formula recalls?

Health Canada posts product recalls including recalls of infant formula.  Link is 
htps://recalls-rappels.canada.ca/en 

https://www.hmbana.org/welcome2.html
https://www.hmbana.org/welcome2.html
https://www.canada.ca/en/health-canada/services/canada-food-guide/resources/nutrition-healthy-term-infants/safety-donor-human-milk-canada.html
https://recalls-rappels.canada.ca/en
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Breastfeeding and Returning to Work 

Many breastfeeding parents have successfully returned to work and continued to breastfeed or 
express their milk.  Here are some tips to help you prepare. 

Before You Return to Work: 

• It is important to become familiar with the provincial or territorial
legislation that protects the rights of breastfeeding parents in the
province or territory in which you work.  The Canadian Human Rights
Commission has a list of the provincial and territorial Human Rights
Commissions.  Link: https://www.chrc-
ccdp.gc.ca/en/complaints/other-human-rights-agencies

• Discuss your plans to continue breastfeeding with your employer prior
to your return to work.  Let your employer know what you will need and
how they can help.  Do you want your child to be brought to the
workplace to breas�eed?  Do you intend to express or pump your milk
while at work?
Note: It is not always possible for employers to accommodate
breas�eeding or expressing milk while at work.  It o�en depends on
where you work and the nature of your work.

• Meet with your child’s caregiver before you return to work.  Discuss your
plans.  Will your caregiver bring your child to the workplace to
breastfeed?  If not, how do you intend your child to be fed when you are
at work?  Make sure your caregiver knows how to prepare and feed any
expressed breastmilk that you want your child to drink while you are at
work.  Your caregiver’s support is important!

• If you want your child to be fed expressed breast milk when you are at work, start
storing your milk at least 2 weeks before your return-to-work date.  Store your milk in
amounts that your child will likely drink at one time.  Breastmilk can be stored in the
refrigerator for 4 days and in the freezer for 6-12 months.  Label the container with the
date that you collected the milk.  Also mark the container with your name if your child
will be cared for in a setting with other children.

• Familiarize your child with the method of feeding that will be used while you are at
work.  For example, if your child will be offered your milk in a cup, have practice
sessions with your child drinking from a cup.

https://www.chrc-ccdp.gc.ca/en/complaints/other-human-rights-agencies
https://www.chrc-ccdp.gc.ca/en/complaints/other-human-rights-agencies
https://www.bfmed.org/assets/DOCUMENTS/PROTOCOLS/8-human-milk-storage-protocol-english.pdf
https://www.bfmed.org/assets/DOCUMENTS/PROTOCOLS/8-human-milk-storage-protocol-english.pdf
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When You Return to Work: 

• Many breastfeeding parents have found it helpful to return to work part way through
the week.  Doing this will help you ease the transition from not working to working.

• Working part-time and then gradually increasing to full-time is another option that
might help ease the transition for yourself and your child.

• Organize for the upcoming work day by packing the diaper bag and
preparing equipment that you will need at work (example: breast pump
and ice packs).

• If you don’t have a uniform or assigned clothing to wear at work, plan
your outfit to easily accommodate breastfeeding or expressing milk. Washable clothing
that fastens in the front is usually best.  Patterned fabric can help hide wet areas if you
are concerned about milk leakage.  Some breastfeeding parents like to keep a cardigan
or jacket nearby.

• Breastfeed at least once before you leave for work and as soon as
you can after work.

• If expressing milk at work, try to express as often as you would
usually breastfeed.

• Many babies want to breastfeed more frequently once the
breastfeeding parent returns home from work.   Breastfeeding frequently on days off
can also help maintain your milk supply.

• Allow time for rest.  Fatigue is common when you first return to work.
• Try to eat healthy meals and snacks.  Some parents make meals ahead and

freeze them for the work week.  Others budget for meals that someone
else prepares.

• Talk to other parents who have combined breastfeeding and employment.
They can offer suggestions and support.

• Let your employer and colleagues know that you appreciate their support.  Offer
feedback on how it is going.

• Transitions take time for both you and your child.  Continuing to breastfeed or provide
breastmilk makes a difference and is a wonderful gift for you and your child

Resources 

Global Breastfeeding Collective.  August 2023.  Make Breastfeeding Work at Work 
Vdeo Link: Make Breas�eeding Work at Work - YouTube 

https://www.youtube.com/watch?v=PqFOyStR9kM
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Helpful Resources 

Many health care providers, health care facilities, and healthcare organizations 
have helpful resources for parents.  The following resources were submitted for 
inclusion in the National Breastfeeding Week 2023 toolkit.  The resources are 
considered to align with current evidence-based practice.  The Breastfeeding 
Committee for Canada, however, does not endorse any specific resource.  

Academy of Breastfeeding Medicine 

Physiologic Infant Care: Suppor�ng Breas�eeding, Sleep and Wellbeing 

 Bedsharing and Breas�eeding  

Baby-Friendly Initiative Ontario (BFION) 

 Parent Empowerment Cards 

 Parent Empowerment Cards Background Informa�on Sheet 

Government of New Brunswick 

Every Drop Counts: A Breas�eeding Guide for You and Your Family 

https://www2.gnb.ca/content/dam/gnb/Departments/h-s/pdf/en/HealthyPeople/BFI/Breastfeeding-book.pdf
https://www.bfiontario.ca/wp-content/uploads/2022/09/Parent_Empowerment_Cards_Background_info.pdf
https://www.bfiontario.ca/wp-content/uploads/2023/06/Parent-Empowerment-Cards-v2023.pdf
https://www.bfmed.org/parent-handouts
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HealthLink B.C. 

Videos about breas�eeding posi�ons, hand expressing breastmilk, skin-to-skin etc. 

htps://www.healthlinkbc.ca/pregnancy-paren�ng/paren�ng-babies-0-12-
months/breas�eeding 

IWK in Nova Sco�a 

 Making an Informed Choice About Feeding Your Baby 

  IWK Resources for Breas�eeding 

https://www.healthlinkbc.ca/pregnancy-parenting/parenting-babies-0-12-months/breastfeeding
https://www.healthlinkbc.ca/pregnancy-parenting/parenting-babies-0-12-months/breastfeeding
https://breastfeedingcanada.ca/wp-content/uploads/2023/08/PNC-Breastfeeding-Resources-Final-2.pdf
https://breastfeedingcanada.ca/wp-content/uploads/2023/08/informed-choice-feeding-Final-2.pdf
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Ac�vi�es for Children 

There are many ways that you can teach children that breas�eeding is a part of life.  Na�onal 
Breas�eeding Week is an excellent �me to begin!  We have prepared a few ac�vi�es that you 
might enjoy sharing with your children. 



BCC NBW Toolkit 2023 
28 

Answer Sheet 
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Answer Sheet 
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Colouring book for older children and adults who enjoy colouring:  

Breas�eeding Buddies Coloring Mandala 

https://breastfeedingcanada.ca/wp-content/uploads/2023/08/NBW-toolkit-colouring-sheets.pdf
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Resources for Facili�es 

The Interna�onal Code of Marke�ng of Breastmilk Subs�tutes (WHO Code) and 
relevant World Health Assembly (WHA) Resolu�ons 

The Breastfeeding Committee for Canada’s Baby-Friendly Initiative Implementation Guideline 
and BFI Guideline Checklist provide information about implementation of the Code under Step 
1a.   The information in this toolkit is intended to supplement the information found under Step 
1c. 

Implementing the WHO Code through the BFI in Canada     

Many facilities find that one of the most difficult areas of BFI 
implementation is the application of the International Code of 
Marketing of Breastmilk Substitutes and subsequent relevant WHA 
Resolutions (WHO Code). In Canada the WHO Code is not legislated 
but there are some Canadian regulations which support a few of the 
tenets, for example, the Food and Drugs Act.  

Multinational companies have a longstanding influence within our health care system and this 
historic relationship, together with the many loop holes within the Code itself, create much 
confusion and varying degrees of difficulty for facilities – particularly hospitals – to implement 
the BFI.  By working through the BFI to inform individuals about the WHO Code and create 
institutional change with the focus being infant feeding best practices, much progress has been 
made since 1998 when BFI was launched in Canada and only one hospital in our country was 
paying for the infant formula used in the Facility.  

Implementation of the WHO Code through the BFI lens requires a working knowledge of the 
requirements outlined in the BFI Implementation Guideline and BFI Guideline Checklist and the 
realization that these are minimum requirements.  The WHO Code, from an activism 
perspective with its broad-based political meaning, does not fall into the scope of BFI 
designation.  There are grey areas and many scenarios where things meet BFI criteria for 
designation but strong recommendations or even requirements may be made to the Facility to 
affect change around a document or situation. In this way, greater understanding of the 
meaning and importance of the WHO Code is brought about.  

https://breastfeedingcanada.ca/wp-content/uploads/2021/05/BFI-Implementation-Guideline-May-19.pdf
https://breastfeedingcanada.ca/wp-content/uploads/2021/04/BFI-Guideline-Checklist_April-26.pdf
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Interna�onal Code of Marke�ng of Breastmilk Subs�tutes (WHO Code) and the 
Baby-Friendly Ini�a�ve 

The goal of the WHO Code and subsequent relevant World Health Assembly (WHA) Resolu�ons 
is to reduce the influence of commercial pressure on infant feeding decisions. 

WHO Code 
Content 

White 
Very Clear 

Implementa�on 
Remain vigilant 

Grey 
Areas for 

Improvement 
Educa�on is needed 

Black 
Major Code 
Viola�ons 

Ac�on plan is 
essen�al 

No adver�sing 
of breast-milk 
subs�tutes and 
other products 
covered by the 
Code to the 
public 

All informa�on is 
scien�fic and factual 
and has no company 
branding 

Company logo on 
donated equipment 

Magazines in a 
wai�ng area contain 
Code viola�ons 

Writen or audio-
visual instruc�onal 
materials, adver�sing, 
posters etc. visible or 
distributed 

No dona�ons of 
breast-milk 
subs�tutes and 
feeding supplies 
to facili�es 

Facility pays for 
formula and related 
infant feeding products 

Other unrelated 
products are donated 
by the company e.g., 
adult nutri�onal 
products, vaccines 

Discharge 
packages/gi� bags 
given to families 
containing products, 
samples, or coupons 
for items covered by 
the CODE. 

No free samples 
to 
mothers/parents 

Families are not given 
product samples or 
coupons  

Equipment 
recommended and 
u�lized in specific
circumstances on a 1:1
basis e.g., pacifiers,
botles, nipple shields
etc.

Brands of pump or 
botles/teats etc. are 
promoted 
occasionally 

Formula or other 
products openly 
displayed and 
available or given to 
mothers/families to 
take home 
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No promo�on in 
the health 
services 

Appointed staff such as 
die�cian or clinical 
educator receives 
product info – 
scien�fic and factual, 
and in turn educates 
staff 

Company 
representa�ve talks 
with general staff 
about unrelated 
products (e.g., family 
planning methods) 

Some product 
literature or samples 
are available in a 
partner organiza�on 
e.g. Early years
programmes run out
of community
facili�es

Free lunches from 
company 

Seminars or 
educa�onal offerings 
or product info is 
given to general staff 

Staff and students 
accept tokens, food, 
funding, equipment 
etc. from companies 
manufacturing or 
distribu�ng products 
covered by the Code 

No company 
personnel to 
advise 
mothers/parents 

Health workers and 
students do not 
facilitate contact 
between clients and 
company reps. & 
distributors 

Company 
representa�ve deals 
with the mother at 
mothers’ request 

Company 
representa�ves have 
access to general staff, 
clients/pa�ents, 
staff or client 
iden�fying 
informa�on 

Facility accepts 
funding and value 
adds with condi�ons 
atached to promote 
brand/products 

No gi�s or 
samples to 
health workers 

Health workers and 
students decline all 
incen�ves from 
companies 
manufacturing or 
distribu�ng products 
covered by the Code 

Hospital Founda�on 
receives dona�ons 
from a variety of 
private and 
commercial sources 
including some 
industries covered by 
the Code, but the 
money is without 
condi�on 
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The following are links to jeopardy games based on the Interna�onal Code of Marke�ng of 
Breastmilk Subs�tutes and the Baby-Friendly Ini�a�ve. 

If you wish to revise the games, please create your own jeopardy game so that you will not alter 
the game found via the provided link. 

BFI WHO Code Jeopardy Game for direct care providers is 
available at https://jeopardylabs.com/play/who-code 

BFI WHO Code Jeopardy Game for indirect care providers is 
available at https://jeopardylabs.com/play/step-2-education-for-
indirect-providers  

https://jeopardylabs.com/play/who-code
https://jeopardylabs.com/play/step-2-education-for-indirect-providers
https://jeopardylabs.com/play/step-2-education-for-indirect-providers
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WHO Code Publica�ons and Resources 2023 

Title Content Organiza�on 

What I Should Know About ‘the Code’ 

A guide to implementation, compliance and 
identifying violations 
https://www.globalbreastfeedingcollective.org
/what-i-should-know-about-code 

Packed with clear, 
accessible informa�on, 
this 20-page guide 
consolidates the 
provisions of the Code, 
WHA resolu�ons, and 
the Guidance in one 
place. 

UNICEF 

Publication date 
2023 

Code Essentials Series 
https://www.globalbreastfeedingcollective.org
/ibfan-code-essentials-series 

This series of booklets 
supports countries in 
developing and 
strengthening measures 
to control the marketing 
of breastmilk 
substitutes. The 
materials are designed 
for government officials, 
health educators, and 
Code advocates.  

IBFAN 

Publication date 
2018 

Code Implementation Toolkit 

https://www.globalbreastfeedingcollective.org
/code-implementation-toolkit 

Resources for 
Implementing the 
International Code of 
Marketing of Breast-Milk 
Substitutes. 

WHO/UNICEF 

NetCode toolkit: monitoring the marketing of 
breast-milk substitutes 

https://www.globalbreastfeedingcollective.org
/netcode-toolkit-monitoring-marketing-breast-
milk-substitutes 

This protocol for periodic 
assessment provides 
procedures, processes, 
and tools to help 
countries assess the level 
of adherence to the 
Code and/or national 
laws in different settings. 

WHO/UNICEF 

Publication date 
2017 

https://www.globalbreastfeedingcollective.org/what-i-should-know-about-code
https://www.globalbreastfeedingcollective.org/what-i-should-know-about-code
https://bccbficom062-my.sharepoint.com/personal/bfiprojectdirector_bccbfi_com/Documents/Code%20Essentials%20Serieshttps:/www.globalbreastfeedingcollective.org/ibfan-code-essentials-series
https://bccbficom062-my.sharepoint.com/personal/bfiprojectdirector_bccbfi_com/Documents/Code%20Essentials%20Serieshttps:/www.globalbreastfeedingcollective.org/ibfan-code-essentials-series
https://www.globalbreastfeedingcollective.org/ibfan-code-essentials-series
https://www.globalbreastfeedingcollective.org/ibfan-code-essentials-series
https://www.globalbreastfeedingcollective.org/code-implementation-toolkit
https://www.globalbreastfeedingcollective.org/code-implementation-toolkit
https://www.globalbreastfeedingcollective.org/netcode-toolkit-monitoring-marketing-breast-milk-substitutes
https://www.globalbreastfeedingcollective.org/netcode-toolkit-monitoring-marketing-breast-milk-substitutes
https://www.globalbreastfeedingcollective.org/netcode-toolkit-monitoring-marketing-breast-milk-substitutes
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International Code of Marketing of Breast-
Milk Substitutes and Subsequent Resolutions 

Recommendations for member states of the 
World Health Organization 
https://www.globalbreastfeedingcollective.org
/international-code-marketing-breast-milk-
substitutes-and-subsequent-resolutions 

The Code is a set of 
recommendations to 
regulate the marketing 
of breastmilk 
substitutes, feeding 
bottles, and teats, which 
aims to stop the 
aggressive and 
inappropriate marketing 
of breast-milk 
substitutes, adopted by 
the 34th session of the 
World Health Assembly 
(WHA) in 1981 as a 
minimum requirement 
to protect and promote 
appropriate infant and 
young child feeding. 
Several WHA resolutions 
adopted since 1981 
clarify or extend issues 
covered in the Code. 

WHO/WHA 
1981 and 
relevant 
Resolutions 

Sponsorship of Health Professional and 
Scientific Meetings by Companies that Market 
Foods for Infants 

Information Note 
 https://www.globalbreastfeedingcollective.or
g/sponsorship-health-professional-and-
scientific-meetings-companies-market-foods-
infant 

This information note 
clarifies what WHO and 
UNICEF consider to be 
sponsorship with respect 
to associations, 
organizations, 
companies, and health 
care providers that 
organise meetings, 
conferences, or other 
events, including 
trainings for health care 
professionals. 

WHO/UNICEF 

Publication date 
2022 

Frequently asked questions on the roles and 
responsibilities of health workers in the Code 

The international code of marketing of breast-
milk substitutes: FAQ for health workers 
https://www.globalbreastfeedingcollective.org
/frequently-asked-questions-roles-and-
responsibilities-health-workers-code 

This frequently asked 
questions document 
aims to provide health 
workers with 
information on their 
specific roles and 
responsibilities in 
protecting breastfeeding 

WHO 

Publication date 
2020 

https://www.globalbreastfeedingcollective.org/international-code-marketing-breast-milk-substitutes-and-subsequent-resolutions
https://www.globalbreastfeedingcollective.org/international-code-marketing-breast-milk-substitutes-and-subsequent-resolutions
https://www.globalbreastfeedingcollective.org/international-code-marketing-breast-milk-substitutes-and-subsequent-resolutions
https://www.globalbreastfeedingcollective.org/sponsorship-health-professional-and-scientific-meetings-companies-market-foods-infant
https://www.globalbreastfeedingcollective.org/sponsorship-health-professional-and-scientific-meetings-companies-market-foods-infant
https://www.globalbreastfeedingcollective.org/sponsorship-health-professional-and-scientific-meetings-companies-market-foods-infant
https://www.globalbreastfeedingcollective.org/sponsorship-health-professional-and-scientific-meetings-companies-market-foods-infant
https://www.globalbreastfeedingcollective.org/frequently-asked-questions-roles-and-responsibilities-health-workers-code
https://www.globalbreastfeedingcollective.org/frequently-asked-questions-roles-and-responsibilities-health-workers-code
https://www.globalbreastfeedingcollective.org/frequently-asked-questions-roles-and-responsibilities-health-workers-code
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practices against the 
inappropriate promotion 
of breast-milk 
substitutes by baby food 
companies. 

Na�onal Implementa�on of the Interna�onal 
Code: Status Report 2020 

https://www.globalbreastfeedingcollective.org
/national-implementation-international-code-
status-report-2020 

This report provides 
updated information on 
the status of 
implementing the 
International Code of 
Marketing of Breast-milk 
Substitutes and 
subsequent relevant 
World Health Assembly 
(WHA) resolutions (“the 
Code”) in countries. 

WHO/UNICEF 
and IBFAN 

Publication date 
2020 

How the Marketing of Formula Milk Influences 
Our Decisions on Infant Feeding 

Marketing the $55 billion formula milk industry 
https://www.globalbreastfeedingcollective.org
/how-marketing-formula-milk-influences-our-
decisions-infant-feeding 

This report - the largest 
of its kind to date - 
draws on the 
experiences of over 
8,500 women and 300 
health professionals 
across eight countries. It 
exposes the aggressive 
marketing practices used 
by the formula milk 
industry, and highlights 
impacts on families’ 
decisions about how to 
feed their babies and 
young children. 

WHO/UNICEF 

Publication date 
2022 

WHO/UNICEF 

The Global Breastfeeding Collective        
https://www.globalbreastfeedingcollective.org 

The Global Breastfeeding Collective is a partnership of prominent 
international agencies calling on donors, policy makers and civil 
society to increase investment in breastfeeding worldwide. 

https://www.globalbreastfeedingcollective.org/national-implementation-international-code-status-report-2020
https://www.globalbreastfeedingcollective.org/national-implementation-international-code-status-report-2020
https://www.globalbreastfeedingcollective.org/national-implementation-international-code-status-report-2020
https://www.globalbreastfeedingcollective.org/how-marketing-formula-milk-influences-our-decisions-infant-feeding
https://www.globalbreastfeedingcollective.org/how-marketing-formula-milk-influences-our-decisions-infant-feeding
https://www.globalbreastfeedingcollective.org/how-marketing-formula-milk-influences-our-decisions-infant-feeding
https://www.globalbreastfeedingcollective.org/


BCC NBW Toolkit 2023 
40 

Parent Partners 

What is a parent partner? 

A parent partner is a parent that has had first hand experience with the facility 
and can provide a parent’s perspec�ve in discussions and advocate for parents 
in policy and program development. They can also serve as an advocate and 
resource for other parents. 

Why is parent partner involvement important? 

Parent partner involvement helps facili�es meet the needs of the popula�on receiving their 
services.  Parent partners are experts on the health care experience. They represent the family 
perspec�ve and can provide construc�ve feedback to help ensure that the facility’s interac�ons 
with families are always improving.  Parent partners also provide parents and families with peer 
support and facilitate parents being ac�ve members of the health care team. Parent 
partnership improves the patient/client experiences and the overall quality of care. 

How can a facility recruit parent partners? 

Facili�es can recruit parent partners by talking with individual 
parents, social media posts, distribu�on of brochures within the 
facility, and through networking channels. 
Here are some sugges�ons: 

• It is helpful if the facility can show that they embrace a philosophy of partnership.  Staff
and families receiving care from the facility need to see that healthcare is collaborative
process at the facility and that parents’ perspectives are valued.

• Make the approach personal - E.g., if a facility provides care to many indigenous
families, it is important to include representation from the indigenous community in
their parent partner group.

• Leverage of existing community groups and partnerships.
• Create flexible parent partner role descriptions – participation needs to be as

convenient as possible.
• Empower family voices – focus efforts on developing trusting and respectful

relationships with families.
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What quali�es are important in a parent partner?  

• Strong communica�on and interpersonal skills
• Ability to be respec�ul of every person and mindful of cultural and ethnic diversity
• Empathy and ability to advocate for others
• Integrity and transparency
• Reliability
• Commitment

What training do parent partners need? 

Training needs vary based on the specific expecta�ons of the role of the parent partner. 
Suggested topics: 

• General orienta�on to the facility
• Role expecta�ons
• Cultural safety and trauma informed care
• Overview of the Baby-Friendly Ini�a�ve and related prac�ces
• How to fulfill role safely and what to do in the event of an

emergency
• How to complete and submit any required paperwork

 What are the expecta�ons of the parent partner role? 

Facili�es have involved parent partners in various ways: 
• Family involvement - When parent partners connect with

families they can provide a friendly welcoming face, give
general information, provide support and mentoring, and
notify staff of any needs that families have. Sharing personal
stories and perspectives with other families can improve the
patient/client experience e.g., babies with special needs.

• Champions of the parent voice – Involvement of parent
partners in the review of policies and procedures and
creation of resources can enable them to suggest changes and provide feedback that
the facility wouldn’t otherwise receive.

• Networking among families - Parent partners can organize social events for families
e.g., NICU graduate get together every year.

• Ambassadors for the family perspective – Parent partners can talk about their role and
experiences in educational settings, advocate for various support groups for families, and build
awareness in the community about resources to support families.
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How can a facility sustain parent partner involvement? 
 
It is important to build relationships with parent partners through ongoing communication, 
demonstrating that their contributions are valued and recognizing their efforts.  
Here are some tips to help sustain parent partner involvement: 

• Provide flexibility to allow parent partners to be involved in a way that fits into their 
schedule and commitments. 

• Consider the parent partner’s goals and interests as well as 
the needs of the parent partner program 

• Speak clearly and explain acronyms and medical terminology 
• Create time on meeting agendas to hear from parent partners 
• Send messages of appreciation 
• Publicly recognize parent partners on the facility’s website and/or social media pages 
• Schedule meetings involving parent partners at times that are suitable for parent 

partners, provide free parking if the meeting is not virtual, and allow child to attend 
meeting with parent if possible. 

 
 

Resources 
 
General Websites 
 
McMaster University, Faculty of Health Sciences, Public and Pa�ent Engagement  

• Resources: Resources - Public & Pa�ent Engagement (mcmaster.ca) 
• Toolkit: Engage with Impact Toolkit (evaluateengagement.ca) 
• Suppor�ng equity-centred engagement:  Suppor�ng Equity-centred Engagement - Public & 

Pa�ent Engagement (mcmaster.ca) 
• Public and pa�ent engagement evalua�on tool: Public and Pa�ent Engagement Evalua�on 

Tool - Public & Pa�ent Engagement (mcmaster.ca) 
University Health Network, Pa�ent Partner Program in Toronto, Ontario 
htps://www.uhn.ca/corporate/AboutUHN/Pa�ent_Experience/Pa�ent_Partnerships/Pages/pa
�ent_partners.aspx 
Volunteer Canada 

• Canadian Code for Volunteer Involvement  
htps://volunteer.ca/index.php?MenuItemID=346&lang=en 

• Volunteer Canada   htps://volunteer.ca/index.php?MenuItemID=317 
 
 
Parent Partners in the NICU 
 

• Hall, S., Ryan, D., Beaty, J. et al. Recommenda�ons for peer-to-peer support for NICU 
parents. J Perinatal 35 (Suppl 1), S9–S13 (2015). htps://doi.org/10.1038/jp.2015.143 
Link: htps://www.nature.com/ar�cles/jp2015143 

https://ppe.mcmaster.ca/resources/
https://www.evaluateengagement.ca/
https://ppe.mcmaster.ca/resources/equity-centred-engagement/
https://ppe.mcmaster.ca/resources/equity-centred-engagement/
https://ppe.mcmaster.ca/resources/public-and-patient-engagement-evaluation-tool/
https://ppe.mcmaster.ca/resources/public-and-patient-engagement-evaluation-tool/
https://www.uhn.ca/corporate/AboutUHN/Patient_Experience/Patient_Partnerships/Pages/patient_partners.aspx
https://www.uhn.ca/corporate/AboutUHN/Patient_Experience/Patient_Partnerships/Pages/patient_partners.aspx
https://volunteer.ca/index.php?MenuItemID=346&lang=en
https://volunteer.ca/index.php?MenuItemID=317
https://doi.org/10.1038/jp.2015.143
https://www.nature.com/articles/jp2015143
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• Project NICU htps://www.projectnicu.com/parent-mentor-applica�on
• Thomson-Kai, Pam. Nurtured in the NICU: Peer Mentorship and the value of the “lived

experience”. Canadian Premature Babies Founda�on (2020).  Link: htps://www.cpbf-
�pc.org/post/nurtured-in-the-nicu-peer-mentorship-and-the-value-of-the-lived-
experience

Involvement of Elders 
• Resource from Kanesatake Health Center

Please note: This resource is currently being revised.  For updates contact Karen 
MacInnes at k.macinnes@kanesatakehealthcenter.ca 

Sample: Parent Partner Recruitment Leter 

Halton Healthcare Baby-Friendly Ini�a�ve (BFI) Parent Partner Volunteer Recruitment  
Halton Healthcare is seeking three volunteer Parent Partners to par�cipate in planning, 
designing and implemen�ng aspects of the Baby-Friendly Ini�a�ve (BFI). The ini�a�ve aims to 
protect, promote and support breas�eeding through the 10 Steps of the Baby-Friendly 
Ini�a�ve.  
Breas�eeding is an important, globally-recognized indicator of maternal child health. While 
most (96%) families in Halton Region ini�ate breas�eeding, many stop within the first weeks or 
month, and only 19% meet the target of breas�eeding exclusively to six months. The goal of the 
project is to increase breas�eeding rates in the region through implementa�on of the Baby-
Friendly Ini�a�ve.  

Posi�on Summary  
Parent partners will work in partnership with the Maternal Child Program and Breas�eeding 
Commitee for Canada as a team member to assist with the process of improving breas�eeding 
exclusivity and dura�on for mothers and babies in the hospital.  
This is a volunteer advisory role that will influence hospital decisions; provide an objec�ve and 
balanced approach to infant feeding across a wide range of unit ini�a�ves, programs, services 
and policies.  

A parent partner ideally has many of the following: 
• Has given birth at Oakville Trafalgar, Milton District or Georgetown hospital in the last three

years
• Resides in Halton region
• Passionate about improving infant feeding prac�ces in hospital
• Great communica�on skills

https://www.projectnicu.com/parent-mentor-application
https://www.cpbf-fbpc.org/post/nurtured-in-the-nicu-peer-mentorship-and-the-value-of-the-lived-experience
https://www.cpbf-fbpc.org/post/nurtured-in-the-nicu-peer-mentorship-and-the-value-of-the-lived-experience
https://www.cpbf-fbpc.org/post/nurtured-in-the-nicu-peer-mentorship-and-the-value-of-the-lived-experience
mailto:k.macinnes@kanesatakehealthcenter.ca
https://breastfeedingcanada.ca/wp-content/uploads/2023/08/Kanesatake-Resource-for-Toolkit-2018-Eng.pdf
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• Experience working as part of a team  
• Willingness to share related personal experience  
• Willingness to take on small projects that will help engage community and other parents.  
 
Commitment/term:  
• The project will run for approximately 2 years star�ng (date)  
• 4-6 hours per month  
• Atend mee�ngs at hospital and review monthly progress results (parking costs will be 

covered)  
• Atend in-person learning sessions at the hospital  
• Atendance at 3 face to face workshops (2 days each) throughout the project. The first 

workshop will be Sept 5-6, 2019 in Oakville.  
 

You are welcome to bring your infant to any mee�ngs or workshops! 
 

Sample: Parent Partner Recruitment Reminder No�fica�on 
 

Reminder! 
Halton Healthcare Parent Partner 

Volunteer Opportunity 
 

There's s�ll �me to apply before the (date) deadline! 
Halton Healthcare is seeking three volunteer parent partners to support 

our three hospitals with a new project as we work towards our Baby- 
Friendly Ini�a�ve (BFI) designa�on. 

This exci�ng opportunity is your chance to have a posi�ve impact on 
breas�eeding in your community! 

Oakville Trafalgar Memorial Hospital, Milton District Hospital and 
Georgetown Hospital were selected as three of twenty-five hospitals 

across Canada to par�cipate in this quality improvement strategy. 
 

To learn more about this parent partner role and how to apply, see the 
atached descrip�on. 
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Mul�cultural Considera�ons 
 
Alberta Health Services 
Practical Considerations for Working with Indigenous Mothers  
Link: https://www.albertahealthservices.ca/assets/info/hp/hcf/if-hp-hcf-bf-indigenous-
mothers-printable.pdf 
 
Best Start by Health Nexus 
Breastfeeding for the Health and Future of our Nation. Free pdf 
 
First Na�ons Health Authority 
Perinatal and Infant Wellness   
Link: https://www.fnha.ca/Documents/FNHA-PHO-Sacred-and-Strong-Infancy-and-Perinatal.pdf 
 
Dr. Shela Hirani 
Videos:  

• Baby-friendly Initiatives to Promote Breastfeeding Practices of Immigrant Mothers in 
Canada.  Link:  https://www.youtube.com/watch?v=uQIapUomSRs 

• Breas�eeding Challenges of Breas�eeding Mothers in Canada: Challenges, 
Opportuni�es and Way Forward.  
Link: htps://www.youtube.com/watch?v=MV87C38n1Nw 

• Healthcare Barriers Affec�ng Breas�eeding Immigrant Mothers. 
Link: htps://www.youtube.com/watch?v=1ii5QOQacAI 

• Strategies to Promote Breas�eeding Prac�ces of Refugee Mothers with PTSD.   
Link: htps://www.youtube.com/watch?v=wS7gbwVqx_M 

• Workplace Breastfeeding Support Needs of Immigrant Mothers Combining 
Breastfeeding with Employment: A Qualitative Study.    
Link: https://www.youtube.com/watch?v=Pe9iDV-OLH8 

 
 
 
 
 
 

https://www.albertahealthservices.ca/assets/info/hp/hcf/if-hp-hcf-bf-indigenous-mothers-printable.pdf
https://www.albertahealthservices.ca/assets/info/hp/hcf/if-hp-hcf-bf-indigenous-mothers-printable.pdf
https://resources.beststart.org/product/b05a-breastfeeding-for-health-future-nation-book/
https://www.fnha.ca/Documents/FNHA-PHO-Sacred-and-Strong-Infancy-and-Perinatal.pdf
https://www.youtube.com/watch?v=uQIapUomSRs
https://www.youtube.com/watch?v=MV87C38n1Nw
https://www.youtube.com/watch?v=1ii5QOQacAI
https://www.youtube.com/watch?v=wS7gbwVqx_M
https://www.youtube.com/watch?v=Pe9iDV-OLH8
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Emergency Preparedness  
 
Infant and Young Child Feeding in Emergencies 
 

  
 

 

Breas�eeding and Returning to Work 

World Health Organiza�on 

World Breastfeeding Week 2023 Campaign  
• Joint statement by UNICEF Executive Director Catherine Russell and WHO Director-

General Dr Tedros Adhanom Ghebreyesus 
• Key messages 
• Campaign materials 

 

Global Breas�eeding Collec�ve  

Breastfeeding Advocacy Toolkit 
• Breastfeeding Support in the Workplace   
• Maternity Leave Legislation in Support of Breastfeeding 
• Enacting Paid Family Leave and Workplace Breastfeeding Policies 
• Parents at Work Advocacy Tool 
• Breastfeeding and Family-Friendly Policies 
• Business Case for Breastfeeding 
• Breastfeeding for Working Mothers 
• Maternity Protection at Work: It Matters to Everyone 
• Let’s Make It Work: Breastfeeding in the Workplace 

 

Other Helpful Resources 

Academy of Breastfeeding Medicine (ABM) 
• Breastfeeding Protocols: The ABM publishes protocols on a variety of topics to facilitate 

best practices in breastfeeding medicine.  Link: https://www.bfmed.org/protocols 
• Parent Handouts: The ABM also provides parent handouts and some are available in 

multiple languages. The website indicates that more are in the works.  Link: 
https://www.bfmed.org/parent-handouts 

                                                            
  

https://www.who.int/news/item/01-08-2023-joint-statement-by-unicef-executive-director-catherine-russell-and-who-director-general-dr-tedros-adhanom-ghebreyesus-on-the-occasion-of-world-breastfeeding-week
https://www.who.int/campaigns/world-breastfeeding-week/2023/key-messages
https://www.who.int/campaigns/world-breastfeeding-week/2023/key-messages
https://who.canto.global/v/breastfeeding/landing?viewIndex=0
https://www.globalbreastfeedingcollective.org/breastfeeding-advocacy-toolkit?f%5B0%5D=local_terms_facet_1%3Aae41c24f-bd0f-434f-997a-d8a80a9d1e3a#in-page-search
https://www.globalbreastfeedingcollective.org/documents/enacting-paid-family-leave-and-workplace-breastfeeding-policies
https://www.globalbreastfeedingcollective.org/documents/enacting-paid-family-leave-and-workplace-breastfeeding-policies
https://www.globalbreastfeedingcollective.org/reports/breastfeeding-and-family-friendly-policies
https://www.globalbreastfeedingcollective.org/reports/breastfeeding-and-family-friendly-policies
https://www.bfmed.org/protocols
https://www.bfmed.org/parent-handouts
https://breastfeedingcanada.ca/wp-content/uploads/2023/08/IFE-IMNHCIYCFHandout.pdf
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IWK (Nova Scotia) 
 

Infant Feeding Education: Prenatal Care 
   

    

 
Mouvement allaitement du Quebec 
Virtual Library: Resources in French.  Website provides English translation. 
Link: Parcourir les contenus · Bibliothèque virtuelle du Mouvement allaitement du Québec 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://mouvementallaitement.org/bibliothequevirtuelle/items/browse
https://breastfeedingcanada.ca/wp-content/uploads/2023/08/IWK_INFEED-revised.docx
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Toolkit Evalua�on Form 

This form is also available online:  htps://forms.office.com/r/pbE0NhtAV9 

1. Name:  
2. Email address: 
3. What is the province or territory in which you reside?  

 
4. Did you use any of the informa�on in the toolkit? 

□ Yes     
□ No  

 

5. If “yes”, what sec�ons of the toolkit did you use?  Check all that apply. 

Toolkit Content Used 
This 
Sec�on 

Na�onal Breas�eeding Week Theme  
Mainstream and Social Media   
Ac�vi�es for Health Care Providers  
Parent Involvement  
Ac�vi�es for Children  
Resources for Facili�es  

 

6. What informa�on in the toolkit did you find most useful?  Please explain. 

 

 

7. Where did you use the toolkit? 

□ Community 

□ Hospital/birthing centre 

□ Clinic or prac�ce 

□ Other 

 

https://forms.office.com/r/pbE0NhtAV9
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8. If “other”, please tell us where you used the toolkit. 

 

 

 

 

9. Do you have any sugges�ons for future Na�onal Breas�eeding Week toolkits?  

 

 

 

Please submit your Evalua�on Form to assessmentcommitee@breas�eedingcanada.ca 

 

 

mailto:assessmentcommittee@breastfeedingcanada.ca
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