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Common Situations
• You have invited a speaker to present at your facility. A staff member
alerts you to a magazine article written by the speaker including a
picture of a baby bottle feeding.
• A baby seen in your clinic is losing weight, and after breastfeeding for
50 minutes is still crying. The mother can pump about 5 cc of milk.
Can you provide some formula to the family?
• A staff member does not want your facility to become ‘Baby-friendly’
because she believes that means being ‘unfriendly’ to those who use
formula because of the WHO Code.

What does the Code
Actually say?

No advertising to the public.
No free samples

No promotion of products or free or low cost supplies.
No company representatives
No gifts or personal samples

No words or pictures idealizing artificial feeding
Scientific, factual information
Information and labels explain the benefits of breastfeeding

and costs and hazards associated with artificial feeding.
No promotion of unsuitable products
High quality products

What does the Code actually say?
• an environment enabling mothers to make the best possible
feeding choices
• impartial information free of commercial influences
• minimum requirement to protect and promote appropriate
infant and young child feeding
• a set of recommendations to regulate the marketing of breastmilk substitutes, feeding bottles and teats

Products covered by the Code
Breastmilk substitutes (including infant formula)
Other foods promoted to be suitable for babies during

the first 6 months of age (including baby teas, juices and
waters)
Feeding bottles and teats

The Code: What is in it?
Support for all families regardless of
how they feed their babies
Minimum requirement
Countries “can do more”

The Code: What is not?
• Ban on formula
• Prohibition on education about human
milk substitutes
• Limitation on research or the
dissemination of research

BFI and the Code
Ethical decisions
Protection for staff
Informed decisions

BFI Implementation Guideline
BFI Guideline Checklist
Step 1 a. Comply with the International Code of Marketing of Breastmilk Substitutes and relevant World Health Assembly Resolutions.

1. All products covered by the Code have been purchased in the same manner as
other pharmaceuticals and food, and not received through free or subsidized
supplies.
2. The facility as well as independently run businesses operating on facility sites
have: no displays, promotions or free distribution of products covered by the Code
3. The facility has an Infant Feeding Policy describing adherence to the Code,
including: • procurement of human milk substitutes • prohibition of support,
education or gifts from producers or distributors of products covered by the Code •
prohibition of provision of samples of human milk substitutes, feeding bottles or
teats to pregnant women/persons or mothers/birthing parents
4. Care providers (direct and indirect) can describe how adherence to the Code is
incorporated into their practice.

Purchase Agreements
1. All products covered by the Code have been purchased in the same
manner as other pharmaceuticals and food, and not received
through free or subsidized supplies.
Build your RFP Team
Watch your RFP language
Adherence to the Code – working together
Be realistic
Thanks to Sally Loring and
Lea Geiger

2. The facility as well as independently run
businesses operating on facility sites have:
• no displays, promotions or free distribution of
products covered by the Code.

What about all the other sources of ‘freebees’?

3. The facility has an Infant Feeding Policy
describing adherence to the Code
• procurement of human milk substitutes
• prohibition of support, education or gifts from producers or
distributors of products covered by the Code
• prohibition of provision of samples of human milk substitutes,
feeding bottles or teats to pregnant women/persons or
mothers/birthing parents

4. Care providers (direct and indirect) can
describe how adherence to the Code is
incorporated into their practice.
Physician/midwife
Nurses and other direct care providers
Support Staff

Why not give everyone information about
bottle feeding?
BFI Checklist
• teaching about non-human milk is always done individually with
pregnant persons and mothers/birthing parents who made informed
decisions

• The myth of equivalency
• “accessible to those who need them”
• “protect mothers from factors that inhibit breastfeeding

“… you can do more.”
• You have invited a speaker to present at your facility. A staff member
alerts you to a magazine article written by the speaker including a
picture of a baby bottle feeding.
• A baby seen in your clinic is losing weight, and after breastfeeding for
50 minutes, is still crying. The mother can pump about 5 cc of milk.
Can you provide some formula to the family?
• A staff member does not want your facility to become ‘Baby-friendly’
because she believes that means being ‘unfriendly’ to those who use
formula because of the WHO Code.

Questions

BFI Checklist Managers

non-human milk, fortifiers and feeding equipment are purchased in the same manner as other pharmaceuticals and food
fair market price means that:
•all products covered by the Code are paid for
•the price is discussed and determined with the same process as for other goods acquired by the facility (computers, beds, food, bedding, etc.)
•the price is fair and adequate according to amount purchased
•the purchased quantity does not exceed expected needs
•there are no value-add products or incentives, either financial or in-kind, attached to the price
non-human milk, products or promotional items covered by the Code are not promoted, distributed, or displayed
manufacturers and distributors of products covered by the Code or their contracted personnel do not advise pregnant persons and
mothers/birthing parents
all independently run businesses operating on the facility sites are informed of the Code and do not display or discount products that are
covered by the Code. These products may be sold at regular price to clients who request them.
education is not sponsored or provided by producers or distributors of products covered by the Code

facility foundation and other charitable funding bodies do not accept funds from producers or distributors of products covered by the Code
space, equipment, and educational materials sponsored or produced by companies are not used when teaching parents about infant feeding
financial or material inducements to promote products covered by the Code are not accepted by staff, students or volunteers working in this
facility

BFI Checklist staff
they do not promote, distribute samples, coupons or display products covered by the Code to
pregnant persons or mothers/birthing parents (products covered by the Code are kept out of sight of the
public)
manufacturers and distributors of products covered by the Code or their contracted personnel do not advise
pregnant persons and mothers/birthing parents
they do not accept gifts or personal samples or any financial/material inducement from producers or
distributors of products covered by the Code

teaching about non-human milk is always done individually with pregnant persons and mothers/birthing
parents who made informed decisions
teaching materials, posters, calendars, videos, websites etc. are free of commercial endorsements including all
products covered by the Code
equipment including weight graphs, office supplies, crib cards, measuring tapes are free of commercial
endorsements (including company name or product name or logo)
education is not sponsored or provided by producers or distributors of products covered by the Code
they disclose to the facility any contributions received by producers or distributors of products covered by the
Code, such as fellowships, study tours, research grants, conferences, or the like

BFI Checklist: Documents
Purchase arrangements for non-human milk, specialty formula, fortifiers and feeding equipment
used in this facility, including those for use in pediatric and special care units, show that the
facility:
• does not promote products covered by the Code
• does not profit in a way that could influence care from a purchase agreement with a company
whose products are covered by the Code
• purchases non-human milk and feeding equipment in the same manner as other
pharmaceuticals and food
• purchases realistic volumes in line with the amount of non-human milk anticipated
• receives no free or low-cost supply arrangement attached to the purchase agreement nor
refunds on competitor contracts
All documents (written, web-based, audio-visual) for client information and for continuing
education are in compliance with the Code

BFI Checklist Mothers
they have not received any marketing materials, samples,
coupons, or gift packs that include products covered by the
Code from the facility
they have not received group instruction regarding the
preparation, storage and feeding of non-human milk from the
facility

